THE STUDY OF THE TOURISM BROCHURE MADE BY THE

CULTURE AND TOURISM DEPARTMENT OF SOUTH SUMATRA by Fahdiyar, Iwa Putra
REFERENCES 
 
AArt Design. (2013). Difference and specification between flyers, brochures, 
leaflets, pamphlets and newsletters. Retrieved from 
http://www.aart.us.com/marketing-materials.html 
Alma, Buchari. (2006). Promotion in marketing. Retrieved from, 
http://digilib.its.ac.id/public/ITS-Undergraduate-10763-Paper.pdf 
Hartsook, Christa. (2010). Writing and designing a brochure. Iowa: Iowa State 
University. 
Hornby, A. S.(2001). Definition of tourismby expert. Retrieved 
From,http://pecidasase.blogspot.com/2011/05/definition-of-tourism-by-
expert.html 
Kotler, Philip. (2002). Marketing strategy. Retrieved From, 
http://www.pearsoned.ca/highered/divisions/virtual_tours/kotler/kotler_ch
13.pdf 
Pujiriyanto. (2005). Teoridesaingrafis. Jakarta: PT. Gramedia 
 
Sandelowski, M. 2000. Whatever happened to qualitative description? : Research 
in nursing & health. New York: Springe 




Sugiyono. (2010). Metode Penilitian Bisnis, Bandung: Alfabeta. 
Suwantoro, Gamal. (2001). Dasar-dasar pariwisata. Yogyakarta: Andi 
 Yogyakarta. 
Sary, AstriedWulan. (2008). Analisis Komunikasi Pariwisata Dinas Kebudayaan 
dan Pariwisata Pemko Binjai. Skripsi. Program S1 
FakultasIlmuSosialdanIlmuPolitikUniversitas Sumatera Utara. Medan 
 













Yoeti, Oka A. (1990). Pemasaran pariwisata. Angkasa: Bandung. 
 
